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BT FINANCIAL GROUP WINS AT AB+F 2012 INSURANCE AWARDS 

BT Financial Group has won two major awards at last night's AB+F 2012 Insurance Awards with wins 
for General Insurance Product of the Year (Westpac General Insurance - Home and Contents) and 
Innovation of the Year (Income Cover for Homemakers, BT Financial Group Life Insurance).  

It is the second consecutive year BT Financial Group has won in the Innovation of the Year category. 

The AB+F Insurance Awards showcase the best performers from across Australia’s insurance sector in 
the past year. The awards are Australia’s premier insurance accolades and are decided by an 
independent panel of senior industry professionals. BT Financial Group was a finalist in six categories 
this year including Life Company of the Year and General Insurance Company of the Year.  

BT Financial Group’s Head of General Insurance, Jim Glossat, said the win for General Insurance 
Product of the Year was an exciting one. He said it was this product which had withstood the pressure 
test of the Queensland floods.  

"We experienced enormous customer goodwill and increased enquiries because we were one of few 
insurers to cover all types of flooding. We quickly assessed claims and were committed to helping 
flood-affected customers and communities get back on their feet," Mr Glossat said.  

"Over the past year we have been able to assist customers with more than 45,000 claims totalling more 
than $165m.” 

Commenting on BT's win in the Innovation of the Year category - Income Cover for Homemakers, Phil 
Hay, Head of Life Insurance, said BT continues to demonstrate innovation in a very competitive 
environment. 

"Insurance products must evolve and improve in order to remain competitive and when planning the 
next evolution of our BT Protection Plans offer, we decided to reach out to homemakers - people who 
could not previously get cover or were often overlooked in terms of their insurance need," Mr Hay said. 

"With approximately 1.2 million Australians performing home duties on a fulltime basis, the need to 
financially protect against serious injury or illness has always been an issue. 

"Our Income Cover for Homemakers was developed to specifically recognise the value of unpaid work 
in the home," he said. 


